The Digital Imagination
Class Project

Due: Tuesday, May 5th 
The purpose of the class project is for you to integrate all the skills and concepts you learned throughout the semester.  The primary skills of interest are the ability to create high-quality digital images or animations, to think creatively, and to communicate effectively using your images.
This assignment has three elements:  

1) The written portion should explain the goal of your project, how your visual component achieves your goal, the creative process that you engaged in, and what techniques you used to create your visual component.  The techniques that you discuss should include Photoshop/Flash techniques as well as visual communication techniques.   You should also discuss how you benefited from the peer-review process.
2) The visual portion should consist of a series of related images (at least 3) or an animation, which communicates a clear message.  You should be careful that your images or animation are not injurious to any group of people, as we discussed in the reading concerning images that injure.  The message that you choose to communicate may geared to
a. persuasion (you convince the audience of your perspective), or 
b. marketing (you sell someone a product or service).
3) In the oral presentation, you show case your project, highlighting your creative process, and how your visual composition/animation is structured to accomplish your goal.  You should highlight visual design techniques that you used as well as any interesting use of software tools (Photoshop/Flash).
A high-quality project exhibits an extensive creative thought process, employs excellent visual design techniques, and uses technology effectively.  It is also well-presented and has a well-written component.
Project rubric: 

	Score
	Points
	Criteria

Low  
	Criteria  Medium
	Criteria

High

	
	20
	The oral presentation does not reflect good time management.   The student appears not to have planned the presentation in advance.
	The oral presentation minimally addresses the creative process, the goal of the visual product and how it is achieved, and the use of visual communication concepts.
	The oral presentation thoroughly addresses the creative process, the goal of the visual product and how it is achieved, and the use of visual communication concepts.

	
	20
	Written component minimally addresses the 1) artist’s goal and how his/her image/animation attempts to achieve this goal.  2) the artist’s creative process,  3) how visual communication concepts are applied, and 4) the source of all images in the composition.
	Written component moderately addresses the 1) artist’s goal and how his/her image/ animation attempts to achieve this goal.  2) the artist’s creative process, 3) how visual communication concepts are applied, and 4) the source of all images in the composition.
	Written component thoroughly addresses the 1) artist’s goal and how his/her image/ animation attempts to achieve this goal.  2) the artist’s creative process, 3) how visual communication concepts are applied, and 4) the source of all images in the composition.

	
	20 
	Product creativity:

The image/animation reflects minimal creativity.
	Product creativity:

The image/animation reflects moderate creativity.
	Product creativity:

The image/animation reflects significant creativity.

	
	20
	Quality of  product:  The product does not reflect sophisticated use of technology/ skill.  The product reflects minimal effort: 
	Quality of  product:  The product reflects moderate mastery of technology or application of skill.  The product reflects a moderate effort and is not injurious to any group of people.
	Quality of  product:  The product reflects a sophisticated use of technology or application of skill.  The product reflects a significant effort and is not injurious to any group of people.

	
	20
	Communication:

The product does not communicate effectively its 1) instructive, 2) persuasive, or 3) marketing objective
	Communication:

The product communicates moderately effectively its 1) instructive, 2) persuasive, or 3) marketing objective
	Communication:

The product communicates  effectively its 1) instructive, 2) persuasive, or 3) marketing objective
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